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A customer research survey, co-sponsored by Adventure Works and Adventure Works and condus
at the beginning of 2012, asked consumers why they chose to buy Adventure Works-brand electi

ics over other name brands.

=== % 'E Eq ff' E E En E The phrases that emerged most often were “best value” (26 percent), “trusted” (23 percent), “g
Faﬁ E Yy O Ice 2 =J N M a c nx R quality” (21 percent), and “innovative” (19 percent). All of these phrases map back to both con

nies’ core values, proving that Adventure Works’ and Adventure Works’ shared approach to busir
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;%/\ng > To investigate longer-term trends, we again turned to customer research to determine the rea
why consumers were turning to the Adventure Works brand in droves. Not surprisingly, the wo
wide recession that began in 2008 has been a major factor. With less discretionary income, cons
ers have a tendency to turn to trusted brands they perceive to be decent quality yet still a ter
value for the money.
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